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Law and Business.
Yes, personally making the payment at the custom will be a sound decision to do. This is so because, such a transaction is a common thing done in North Korea. North Korea customs officials expects a direct payment from the company so as give approval. Thus, by paying the North Korea custom officials the payment it’s the only way they will agree for you to sell the company’s product to their residents.
If the boss agrees to pay the money, one is left but with the choice of paying it since first you are a company’s representative and you are acting under a direct order from your boss. It seems as to be the only way that the officials will agree to the company’s product being sold to the residents of North Korea. You will also be carrying out your boss’ order since, from the grapevine its learnt that North Korea custom officials accept direct payment as the only way to give approval for goods to be sold. Therefore, by selling the products you will be doing the task sent by the company to do.
The potential legal problem associated with payments via US customs, is that it will be classified as a bribe making the whole process illegal. Due to the fact that the company did not follow the write procedure, it may be denied the right of selling its products in North Korea. Thus, to avoid getting into any sort of legal problems, one is required to ensure that the payment is made at the North Korea Custom officials only. This will ensure lack of legal problems while conducting your business in North Korea.
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